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Literary Advertising: Periodicals, Magazines, and Newspapers
in the Japanese and Anglophone World

(1) Book Advertising in 19th- and 20th-century Periodicals, Magazines and Newspapers
(1) Advertising 19th- and 20th-century Periodicals, Magazines and Newspapers

Main Panellist: Prof. David Finkelstein, University of Edinburgh, UK

Chaired by Dr. Peter Robinson, Japan Women’s University

5 April 2018, 2pm — 6pm (Reservation Required)
@Meeting Room 10, Bldg. 33, Toyama Campus, Waseda University

Language: English
Enquiries: Prof. Aiko Watanabe (aiko@waseda.jp)
BKAS URL.: http://www.bkas.org

Hosted by: Association for Transcultural Studies; Transcultural Studies Section,
School of Culture, Media and Society, Waseda University;
Research Institute for Letters, Arts and Sciences (RILAS), Waseda

Sponsored by: the Japan Society for the Promotion of Sciences (JSPS) KAKEN-hi grant-in-aid
award no. 17K17679, and The Great Britain Sasakawa Foundation, Grant No. 5286.




Literary Advertising: Periodicals, Magazines, and Newspapers
in the Japanese and Anglophone World

Expected contributors:

Peter Robinson (Associate Professor, Japan Women’s University, Project Director)
David Finkelstein (Professor, Edinburgh University, Collaborator)

Roger Robins (Associate Professor, The University of Tokyo)

Peter O’Connor (Professor, Musashino University)

Hitomi Yoshio (Associate Professor, Waseda University)

Aiko Watanabe (Professor, Waseda University)

This three-year JSPS-funded research project, ‘Book Advertising from the Eighteenth Century to the
Digital Age: The English Language Press and the Japanese Book Trade’ investigates historical,
cross-cultural, and contemporary factors informing advertising approaches and strategies within the
publishing and book-selling industries of the English language press and Japanese book trade.
Wide-ranging in scope and period, it pursues two main strands of inquiry. Firstly, it problematises
the ‘commodity-status’ of the book and reduction of readers to ‘mere consumers’. Secondly, it
explores the ways in which advertising has played an important role in creating powerful adjunct
narratives to the texts they promote, shaping reader reception and reflecting the ideological and
political sympathies of publishers.

Workshop participants are invited to present short, 15-minute presentations exploring either (I) how
the nineteenth and twentieth century periodicals, magazines, or newspapers they are researching
positioned themselves within the complex and competitive literary market place through both
external and internal advertising, and (1) book advertising within these publications, including their
content, form, frequency, and rhetoric. Presentations will include material on the image of Japanese
women writers, advertising the English-language press of East Asia, advertising the Christian
Herald, expatriate markets, seasonal book advertising in newspapers and periodicals, and the
advertising behind the re-branding of Blackwood § Magazine.
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